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● Scandinavia’s largest street food venues

● Business model: B2C catering

● Business area: Culinary

● Vast variety of foods

● Special beverages

● Cultural and leisure experience



Problem



How can we make a better UX for the hungry people, in order to 
help and inspire them to find out what they want to eat and where? 

Creation of an intuitive user experience for the people 
who will use the website of Street Food District



Design process and methods



Design process and methods
● Design Thinking process as a framework

● Kanban for project management

● Heuristic evaluation

● Target group definition

● Personas

● Site map

● Customer journey map

● Moodboard

● Wire-frames (Sketches)

● Design system

● Mock ups

● Think aloud test

Links:

https://miro.com/app/board/o9J_leBZeT8=/
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https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0
https://www.figma.com/file/lf1EPZKI4BJQ0i0YtXpMuy/Streetfood-district-UX/UI-facelift---%C3%81ron-F%C3%B6ldes?node-id=14:0


Research



Target group

Street Food 
District’s target 
group is really 
broad, from each 
age to each 
personalities:



Site map



design



sketches



Design system

6 columns grid

for mobile

8 columns grid

for desktop

Typography 

Colours 



Mobile Mockups

6 columns grid



Desktop mockups

8 columns grid



Evolution



User test

The outcome of the user test 
led me to add an extra row to 
decide either to drink or eat



Reflections



KAnban with design thinking

The project 
management of this 
concept was 
sufficient thanks to 
the kanban flow of  
through the 
processes.



Thank you for your attention!


