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STREET FOOD DISTRICT - UX REDESIGN

Name: Aron Foldes
Date: June of 2021



DISTRICT

e Scandinavia’s largest street food venues
e Business model: B2C catering

e Business area: Culinary

e Vastvariety of foods

e Special beverages

e (ultural and leisure experience

STORMS
REffen | oo vaxwus

ODENSE STREET FOOD




PROBLEM
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HOW GAN WE MAKE A BETTER UX FOR THE HUNGRY PEOPLE, IN ORDER TO
HELP AND INSPIRE THEM TO FIND OUT WHAT THEY WANT TO EAT AND WHERE?

Creation of an intuitive user experience for the people
who will use the website of Street Food District



DESIGN PROCESS AND METHODS
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DESIGN PROCESS AND METHODS

Design Thinking process as a framework

Kanban for project management

Heuristic evaluation

Target group definition

Personas

Site map

Customer journey map

Moodboard

Wire-frames (Sketches) I.INKS

Design system

Mock ups 1 1
Thinkaliud test . mlro . Flgmq
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RESEARCH
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TARGET GROUP

Demographic = 3

Street Food

Location = 3

Psychographic = 5

Identifiers 4

District's target

Families with children

Copenhagen (Reffen)

group is really

Elderly & Young couples / Daters

broad, from each

Copenhagen (Broens Gadekgkken)

Looking for leisure activities - Picnic
like meal with family/ Chilling with
friends

Open minded people

age to each

Friends for going out

Odense (Storms Pakhus)

Hungry / Interested to try new tastes

Interested about cultural melting
pots

personalities:

Thirsty / Interested to try vary of
beverages

Fond of open-air places

Looking for extreme activities -
Bungie jump / Skateboarding (Reffen)

Like to try new things

Came for the disco (Reffen)

miro
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SITE MAP

- Existing page/section

—

New page/section

Primary pages:
+ Home
- Street food
markets
« About
- Contact
Secondary pages:
« Copenhagen
Street Food -
Reffen
- Broens
Gadekekken
« Storms Pakhus
- Odense
Additional
« List of vendors with
filtering system -
"The blender"
(gives the link for the
venues website's page,
eg.
https:/reffen n/!
holder/baobab/)
« Map for each venues

oTA m:.m
website&booking

carousel + fact
numbers

Back to the

"Venues page”

W
the venue

"The Blender"
- guide to eat

filtering
system

Newsletter

; subscription

3
Footer

; . "~ "Bookto
e
"Our

vision" text

History =~ ReCaptcha

- timeline to the form
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DESIGN SYSTEM

8 columns grid
for desktop

6 columns grid
for mobile

COLOURS

- LIGHT BLUE
Brand color

DARK BLUE

Secondary color

DARK GREEN

Tertiary color

ORANGE TERRACOTTA

Accent color #1

LIGHT ROSE

#F1DBD6 Accent color #2

BLACK

Dark elements

DARK GRAY

Semi-dark elements

GRAY

Semi-dark elements

WHITE

#FAFAFA Dark elements

iy

TYPOGRAPHY

presr—

sy

e
fanans

SECTION TITLE

TITLE/HEADER 1

“ HEADER2

Header 3

BT

Subtite

surron o

COMPONENTS

INPUT FORMS

| Active state

isabled state

Error state ‘

Multiline text field. Multiline text field.
Multiline text field. Multiline text field.

Multiline text field.

BUTTONS

CORNER RADIUS:8

Hovered state Hovered state

D Check box: Off
. Check box: On

- Active state
> SRR

Normal state

mm= - Disabled state
EEEE L lman



MOBILE MOCKUPS

6 columns grid

NOT SURE WHAT TO EAT?
WE'VE GOT YOU COVERED!

UPCOMING EVENTS

@O=""" s

Subscribe to our newsletter:

“THE BLENDER"

Unsure what to taste?
Try aur new selector for Inspiration!

MY PREFERREDDIET:
auentee ()
et (]
vegeurian ()

vegn ()
——e]
vestiover @

REGIONS OF FLAVOURS: >

MY LOCATION: >

susmiT

GIOVANNI'S PIZZABUS

WMEDITERRANEAN #MEATLOVER
VEGETARIAN

Giovanni's Pizzabus serves a variety of
different pizza Here. you can try classic
pizzas and sandwiches made on sourdough,
but also new excitng flavour combinations,
where Giovanni wil play with seasonal
produce 1o develop a new monthly seasonal
piza

REFFEN
COPENHAGEN

BAOBAB

WAFRICAN #GLUTEN-FREE
H#VEGETARIAN #VEGAN

Oskar, Joshua and Bocar truly know how to
make delicious, original dishes from Africa
using local vegetables. At Baobab's s all
about tasty and fillng dishes that has
simmered for many hours and are served
on a bed of rice and vith fresh herbs on the
t0p. A salad on the side and you can't ask
for more!

REFFEN
COPENHAGEN

GASOLINE GRILL

HWESTERN #MEATLOVER

Gasoline Grils the dream of the perfect
burger! Founder, Klaus Wittrup has been
passionate about this evergreen since ving
Inthe US as an exchange student in 1992
and tasted 2 great burger for the first tme.
His burgers are made with organic, freshly
minced beef and freshly graund svery
morning, The cheeseburgers are served in
an organic bun made vith mashed potato,
handrolled one by cne and baked to
perfection everyday.

BROENS GADEKOKKEN
COPENHAGEN




DESKTOP MOCKUPS

8 columns grid

F @ @ @ ”~:'B£5AﬁhFTHE:T}£

DISTRICT .

NOT SURE WHAT TO EAT?
WE'VE GOT YOU COVERED! [ o ]

UPCOMING EVENTS

THEY SAID ABOUT US...

v @
q A
1

ece
(= ] .
- DISTRICT
chasioe e comeonend
WWWWW e~ frtet

“THE BLENDER" EVENTS

S TEOR Mo

“THE BLENDER"

MY PREFERRED DIET:

GIOVANNI'S PIZZABUS

BAOBAB

r

i

GASOLINE GRILL PASTALAPASTA

ABOUT Ut EVENTS




EVOLUTION
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USER TEST P HOME  VENUES  “THEBLENDER  ABOUT  CONTACT =
“THE BLENDER"
The Outcome Of the user test Tryouf::xr:e:;:::::o?ls::;lraﬂonl
led me to add an extra row to MY PREFERRED DIET
. . . Gluten-free (] Lactose-free () Vegetarian () vegan (] pescetarian ()
decide either to drink or eat "
REGIONS OF FLAVOURS:
European ] Western @  Mediterranean (@ Mexican () Mid. Eastern (]
african (@ asian () Nordic (8 sugartand )
1AM...
Hungry @) Thirsty ()
MY LOCATION
Copenhagen @) odense () s )



REFLECTIONS
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KANBAN WITH DESIGN THINKING

DISCOVER DEFINE DESIGN DELIVER EVOLUTION

The project
management of this
concept was

sufficient thanks to

DESIGN THINKING

the kanban flow of

through the

processes.
- Introduction - Target group definition - Site map - Wireframes - Testing
- Company description - Personas - Customer journey map - Ul design - Future developments
- Concept briefing - Moodboard - Mockups - Reflections

- Heuristic evaluation



THANK YOU FOR YOUR ATTENTION!



